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| nformation for Shareholders

Annual General Meeting
Nordic Aluminium Plc’s Annual General Meeting will be held on March 27, 2002 at

1 p.m. in the auditorium of the Satakuntatalo building at Lapinrinne 1, 3 floor,
FIN-00180 Helsinki, Finland.

Shareholders who have been entered in the book-entry shareholders’ register kept by
the Central Securities Depository of Finland by March 15, 2002 at the latest, are
entitled to attend.

Shareholders who wish to attend the AGM should notify the company of their
intention to do so by 9 am. on March 26, 2002:
 inwriting to Nordic Aluminium Plc, AGM,
P.O. Box 117, FIN-02401 Kirkkonummi, Finland, or
* by fax to +358 9 298 2178, or
¢ by e-mail to jaana.honkonen@nordical uminium.fi

Proxies for representing a shareholder voting rights at the Meeting, should be
forwarded to the company by the notification date.

Dividend

The Board proposes to the Annual General Meeting that a dividend of EUR 0.13 per
share be paid for 2001. The record date for the dividend is April 4, 2002 and the
payment will commence on April 11, 2002, assuming the Annual General Meeting
approves the Board's proposal .

Financial information in 2002
In 2002 Nordic Aluminium Plc publishes the following financial reports:

Financial Statements Bulletin February 11, 2002
Annual Report March 15, 2002
Annual General Meeting March 27, 2002
Interim Report January—March 2002 April 24, 2002
Interim Report January—June 2002 August 8, 2002
Interim Report January—September 2002 October 23, 2002

Bulletins and reports are published in Finnish and English. The bulletins will be
available on the Nordic Aluminium website at www.nordicaluminium.fi, item
Financial Info, immediately upon their disclosure.
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I ntroduction to the Group

Business Operations

Managing Director

The Nordic Aluminium Group comprises the parent company Nordic

Aluminium Plc, operating in Kirkkonummi, Espoo and Nivala, and the

subsidiaries Nordic Aluprofiler AB in Swveden and Nordic Aluminium,

Inc. in the United Sates. The Group’s operations are divided into three

business areas: Electrotechnical Products, Components and Profiles.

Vesa Siitari
Electrotechnical Components Components Profiles
Economy Products
Torolf Theman
Stig Winstén Ralf Sohlstrom Pauli Koivuniemi Matti Savolainen
Quality and environment
Folke Jansson
Lighting Tracks Componentsforthe ~ Components for the Customer Profiles
Technology €electrotechnical telecommunications
Seppo Helin Office Trunking and electronics industry Building Systems
Systems industries
Personnel development and
internal communications Cable Ladders Components for the
Péivi Karimaa telecommunications
industry
MIS
JormaHirvela
Kirkkonummi Espoo Nivala Kirkkonummi
Common purchases,
metal & currency trading
Elina Puromies Nordic Nordic
Aluminium, Inc. Aluminium, Inc. Nordic
Nordic Aluminium, Inc. Atlanta Hutchinson Aluprofiler AB
Kalevi Turkia GA, USA MN, USA Sweden
Business Areas
Electrotechnical Products Components Profiles

Nordic Aluminium is the leading manu-
facturer of lighting tracksin Europe, and
these products have also gained a strong
foothold in North America, where they
are sold both as OEM products and
under their own brand name. In Cable
Management Systems Nordic Aluminium
is the market leader in office trunking
systems in Finland and it has a strong
position in the other Nordic countries,
too. Most of Nordic Aluminium’s cable
ladders are sold in Finland and in
Continental Europe.

Nordic Aluminium
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The Components business area com-
prises threefactories, two in Finland and
one in the United States. The Espoo
factory manufactures heat sinks and
other aluminium components mainly
for electrotechnical and electronics
industries. The factories in Nivala and
Hutchinson, Minnesota, both manufac-
ture components for telecommunications
industry.

The Profiles business area designs and
manufactures customised aluminium
profiles and building systems. It also
supplies aluminium profiles as input
material for other Nordic Aluminium
business areas. Production takes place at
the Kirkkonummi factory near Helsinki,
where the Group has a complete produc-
tion chain reaching from the foundry to
advanced value-added production. Its
Swedish subsidiary, Nordic Aluprofiler
AB, markets Nordic Aluminium’s profiles
in its own market area.



Nordic Aluminium’s Position in
the Aluminium Processing Chain

The Group has a comprehensive
production chain at the Kirkkonummi
factory, extending from foundry to
highly processed output. Aluminium
extrusions are processed into profiles for
the construction and interior decoration
businesses, and semifinished products
for further processing into electro-
technical products or components for
the electrotechnical and electronics
industries. Products are made for custo-
mers both under Nordic Aluminium
brands and on a contract manufacturing
basis.

Year 2001 in brief

 Net sales remained nearly at the 2000
level despite aweaker market situation.

« Profit declined but remained positive.

« The Group adjusted its operations to
lower demand and strengthened the
foundations for its operations by
raising the automation level, through
market-driven product development
and new technology and production
capacity, and by improving delivery
processes.

« The Group's key financial data
declined during 2001, but the basis for
long-term industrial and financial
capacity improved.

Financial key figures are published on
page 5 of the Annual Report.

Customer end products .

Electrotechnical Products

Components .

Profiles

Alumina

Powder coating

Anodising

Decoral coating

Nordic Aluminium’s

business areas

Bauxite

Immediate aims for operations
and business strategy

The adjustments and organisational
changes madein all Nordic Aluminium’s
business areas create the potential for
boosting efficiency and profitability. The
unstable market situation is expected to
continue in the first half of 2002. In this
situation, Nordic Aluminium expects net
sales to remain at the 2001 level and
profit to improve as a consequence of
higher productivity.

Electrotechnical Products aims to
strengthen its position as the leading
supplier of lighting tracks in Europe and
to expand its successful operations in
North America. In Cable Management
Systems, Nordic Aluminium aims to
hold the position of market leader in
Finland and to improve its position in
Europe through business partnerships.

The Components business area
aims to strengthen and expand its
customer relationships and to utilise
the competitiveness of its efficient
delivery processes whenever the market
situation allows. The competitive edge
of Componentsis further boosted by its
good capacity to respond to customers’
rapidly changing component needs.

Profile manufacturing at the
Kirkkonummi factory has gone through
renovations related to the paint shop
investment. The factory is now equipped
to increase the proportion of processed
products in its product range. The
design support that Nordic Aluminium
provides for its customers has proved a
clear competitive advantage in the
marketing of customer profiles. By
renewing and improving production and
increasing its flexibility, the Profiles
business area can now readily respond
to rapid changes in demand. This has
created good potential for profitable
operations also when demand is low.

The Quality Management System of Nordic
Aluminium Plc¢ has been approved by
Lloyd‘s Register Quality Assurance Limited
to the following Quality Management
Sandards: 1SO 9001: 1994,

SFSEN SO 9001: 1994 and

the Environmental Management System
SFSEN SO 14001: 1996.
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Nordic Aluminium

Managing Director’s Review

A year of challenges

In 2001 the market weakened and this
hampered both the operating conditions
and the profit making capability of the
Group. Owing to the weaker prospects,
customers in the electrotechnical and
telecommunications industries post-
poned their investment decisions, and
the expected rise in demand did not
materialise. The brisk construction
activity of business and office premises
in Finland was a positive exception in
the general market scene and was
reflected favourably in the demand for
cable management products. On the
whole, 2001 was one of the most
challenging yearsin the Group’s history.
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In a difficult market environment
Nordic Aluminium performed well in
Electrotechnical Products. Net sales
were roughly on the level of the
previous year, even though total demand
in the sector is expected to have
decreased. The Components' factory in
Espoo was able to form new customer
relationships and to improve profi-
tability despite the weakened market
demand. The year was particularly
trying for telecommunications compo-
nents. Demand for profiles was
reasonably good at the beginning of the
year but gradually declined towards the
end.

Considerable restructuring
Although the profit declined and fell
short of expectations, it remained
positive. The Group also succeeded inthe
difficult task of adjusting the operations
of al its business areas to the current
level of demand. Management and
business structures were reorganised,
responsibilities were redefined and the
marketing activities were increased. The
long-term investment programme to
boost competitiveness and productivity,
was completed. Nordic Aluminium now
has the potentia to respond adequately to
even considerable growth in customer
demand.

Operational efficiency

The Group’s financial data deteriorated
in 2001, but its long-term industrial and
financial potential improved. Investments
in a higher degree of automation in
production, market oriented product
development, new technology, capacity
and improved delivery processes
reinforced the basis of the Group’s
operations, making it ready for profitable
growth and increased output when
market trends start looking up.

In the past few years, business
cycles have begun to change more and
more rapidly in the markets where
Nordic Aluminium operates. Customers
react quickly to their own market
prospects, causing demand to fluctuate
rapidly. They expect their business
partnersto be flexible and able to deliver
on time. Nordic Aluminium is well
equipped to operate successfully in this
market environment.

| would like to thank our customers
for their good sustained partnerships and
cooperation, which leads to success in
the long run. Our personnel have shown
exceptional dedication in situations
where this has been vital. Such strengths
are the makings of a promising future.

Kirkonummi, February 2002

Vesa Siitari
Managing Director



Financial Summary

Extent of operations 2001 2000 1999 1998 1997
Net sales, EUR million 86.45 90.84 70.54 61.26 57.49
Change, % -4.8 28.8 15.1 6.6 8.6
Exports and international operations, share of net sales, % 34.6 31.9 32.6 33.1 29.9
R& D expenditure, EUR million 1.77 1.73 1.59 1.37 1.25
share of net sales, % 2.0 1.9 2.3 22 22
Gross capital expenditure, EUR million 7.80 8.81 15.97 3.49 2.95
share of net sales, % 9.0 9.7 22.6 5.7 51
Personnel, average 492 516 442 383 368
Net sales’employee, EUR million 0.18 0.18 0.16 0.16 0.16
Order backlog, EUR million 5.47 7.42 5.98 3.57 451
Profitability
Operating profit, EUR million 2.89 6.99 6.01 3.89 4.19
of net sales, % 3.3 7.7 8.5 6.4 7.3
Profit before extraordinary items, EUR million 2.32 6.37 5.70 3.76 4.10
of net sales, % 27 7.0 8.1 6.1 7.1
Profit before taxes, EUR million 2.32 6.37 5.70 3.76 3.52
Net profit, EUR million 1.76 455 3.85 2.70 2.50
of net sales, % 20 5.0 55 44 4.4
Return on equity (ROE), % 8.5 24.7 244 19.8 251
Return on capital invested (ROI), % 85 21.3 234 20.7 22.1

Share related indicators

Earnings/share, EUR 0.38 0.98 0.83 0.59 0.64
Net profit/share, EUR 0.38 0.98 0.83 0.59 0.55
Dividend/share, EUR *0.13 0.34 0.29 0.25 0.25
Dividend to earnings ratio, % *34.2 34.6 34.2 43.1 39.1
Effective dividend yield, % *2.0 43 2.7 54 35
Equity/share, EUR 4.45 4.40 3.71 3.12 2.79
P/E ratio 17.4 8.2 12.6 8.0 11.2
Quotations

Year’'slowest, EUR 5.82 7.32 4.50 4.37 6.90
Year’s highest, EUR 10.00 13.00 10.55 9.75 10.01
Year'saverage, EUR 9.29 11.24 7.75 7.49 8.73
Average quotation, last trading day, EUR 6.78 8.00 10.37 4.59 7.08
Market capitalisation, EUR million 30.6 36.9 48.5 21.7 334

Other share data

Nominal value, EUR/share 1.28 1.28 1.26 1.26 1.26
Taxation value, EUR/share 4.760 5.425 7.350 3.364 4877
Turnover of shares, million shares 0.6 0.3 2.2 49 43
Total dividend, EUR million *0.6 16 13 12 12

Financing and financial position

Liquidity (Current ratio) 11 1.0 12 15 14
Internal funding of investments, % 94 106 54 175 196
Equity ratio, % 40.0 35.9 34.4 47.6 41.0
Interest-bearing debt, EUR million 16.41 14.68 16.16 5.79 7.09
Gearing, % 76.1 51.8 61.8 6.8 175
Balance sheet total, EUR million 51.45 56.73 49.82 30.31 31.43

* the Board's proposal to the Annual General Meeting convening on March 27, 2002

The figures have been cal culated in accordance with the guidelines of the Accounting Board. The cal culation formul ae are presented
on the Nordic Aluminium website at www.nordicaluminium.fi.
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El ECtI’OteChnI Ca.l PI’OdUC'[S Share of consolidated net sales 33.8%

GlOB Al E The GLOBAL trac® lighting track system allows for ver satile solutions in demanding and elegant power supply
— applications. Light sources and power take-off points can be freely positioned exactly where required.

Change,
For most of theyear, the Electro- ~ EURmillion 2001 2000 %
Net sales 293 299 -22

technical Productsbusinessarea  operating profit 44 53 -159
Num. of pers. Dec. 31 83 89 -6.7

wasdivided into two independent
product areas, Lighting Tracks and Cable Management Systems. Asa
result of restructuring in the business area, however, these product

areas were integrated at the end of the year.

Stig Winstén, General Manager
of Electrotechnical Products (on the right),
and Paula Ristoja, Marketing Manager.

Nordic Aluminium
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Nordic Aluminium is the leading
manufacturer of lighting tracks in
Europe, and these products have also
gained a strong foothold in North
America, where they are sold both as
OEM products and under their own
brand name. Nordic Aluminium is also
the market leader in office trunking
systems in Finland and has a strong
position in the other Nordic countries,
too. Most of Nordic Aluminium’s cable
ladders are sold in Finland and in
Continental Europe.

Electrotechnical  Products are
manufactured in Kirkkonummi, where
Nordic Aluminium also operates a
separate production line dedicated to its
important US partner LithoniaLighting.
Nordic Aluminium, Inc., the subsidiary in
Atlanta, handles imports and marketing
in North America. The business area
relies heavily on advanced electro-
technical design and customer partner-
ships as strong competitive factors.

Good performance over

a difficult period

Demand for Electrotechnical Products
decreased from the previous year, but
considering market situation was
nevertheless satisfactory. Total demand
for electrotechnical products manu-
factured by Nordic Aluminium is
estimated to have declined during 2001.
Many important customers postponed
their investments and even delayed
some projects that were already at the
implementation stage. At the end of the
year, however, the situation seemed to
improve somewhat and the number of
requests for tenders started increasing

again.

Lighting Tracks

Customers postponed projects

Deliveries of lighting tracks to retail
outlets decreased as customers postponed
their projects. Many large international
retail chains delayed renovations
planned for their storesin order to adjust
to lower consumer demand. In Europe,
lighting track deliveries continued along

the established channels and the decrease
in demand had less of an impact thanin
the USA. Lighting track deliveries to
Lithonia Lighting, Nordic Aluminium’s
US partner, fell short of expectations.
OEM deliveries, mainly to small
and medium-sized specialist lighting
manufacturers in the USA, Canada and
Mexico, grew, however.

Competitive products
to several market areas

The Electrotechnical Products business
area supplies lighting tracks to the USA
and Europe both under its own brand
name and as contract products for its
OEM customers. In the United States,
Nordic Aluminium, Inc. takes care of
marketing. Active efforts have been
made to find new customers and these
have produced good results. Hitherto
unexplored market areas have a so been
targeted: a sizeable order for lighting
tracks was received from Australia, for
example. All in al, lighting tracks
exports go to more than 30 countries.

The year 2001 saw the introduction
of the GLOBAL base adapter designed
for the single-circuit lighting track
system. The new product was very well
received on the market.

Additions were made to the
GLOBAL trac lighting track range
designed for the US, which is now ready
for tough competition on the market. For
instance, the market share of the
GLOBAL tek two-circuit system has
been constantly on the increase thanks
to its compatibility with various
electrical applications, such as circuit-
specific dimmers.

The higher degree of automation
increases the products’ competitiveness.
Quality interpretation is now fully
automatic.

Nordic Aluminium’s lighting tracks
have established their market standing as
high-quality special products. By basing
their solutions on Nordic Aluminium’s
lighting tracks, OEM customers in the
lighting business are able to focus on
their own core competences, thus adding
diversity to their product range.

External sales 1997-2001

EUR million
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Exports and international operations

The figures for 1999-2001 are presented
according to the current Group structure.

Focused investments
in customer service

The marketing of lighting tracks is
based on quality products and quality
customer service. In a customer satis-
faction survey, Nordic Aluminium’s
lighting track personnel were commended
on their ability to communicate with
customers from different cultures all
over the world. Nordic Aluminium aims
to serve al customers in their own
language. One of the most important
recruitment criteria for the export
organisation is the ability to provide
customer service in as many languages
as possible.

Recovery expected

Demand for lighting tracks is expected
to revive during 2002. Customers will
likely resumeinvestmentsin their stores
and new building projects are aso
forecast. These growth expectations are
based on the larger volume of projects at
the tendering stage and new customer
relationships. Mg or projects are expected
to play a greater role in net sales, and
the price competition will naturally be
keener than ever when it comes to such
projects. Nordic Aluminium’s customers
have cut down their stocks during periods
of weaker demand. A revival in demand
would consequently have adirect impact
on Nordic Aluminium’sdelivery volumes.

Annual Report 2001

Nordic Aluminium



PARTEL

The PARTEL office trunking system was
launched in summer 2001. It has a new
type of structure and can easily be
altered and quickly installed, thanks to
its ready-to-switch fittings.

Nordic Aluminium
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Cable Management
Systems

A good year

The year 2001 was a good year for
Cable Management Systems. Volumes
and profits improved. Demand for the
market leader’s products was good in
Finland and deliveries made within
Finland rose to 80 per cent of the total
cable management sales. This strong
demand was due to the very strong
up-cycle in the construction of business
and office premises.

Products popular
Power poles yielded the strongest
growth in Finland. As open-plan offices
are becoming more and more popular,
demand increased for DUCTEL pole
power poles, which offer flexible power
and IT solutions. Nordic Aluminium
also strengthened its market position by
showing readiness to give designing
assistance in customers’ projects and to
tailor solutions for individual customers.
The PARTEL office trunking
system was launched in summer 2001.
The new product was received with
great interest by customers. It has anew
type of structure and is easy to alter and
quick to install, thanks to its ready-to-
connect fittings.

International partners

Office trunking systems for established
export markets in the Nordic countries,
the Baltic regions and Russia are
supplied from Finland. The aim is to
open up the markets of Continental
Europe and Great Britain via local
contract manufacturers.

In 2001, Nordic Aluminium
designed a new office trunking system
for its Dutch business partner Van Geel.
This new aluminium solution provides a
complementary alternative to the plastic
and steel trunking systems often used in
Continental Europe.

Similarly, a new office trunking
system was designed for the British
market in cooperation with Caradon MK
Electric in the UK. Caradon is a major
supplier of electric appliances. The
aluminium system was successfully
launched and demand even exceeded
expectations.

Cable ladders for special purposes

The SYSTEMAL cable ladder system
strengthened its position on the Finnish
market in 2001. Sizeable special
deliveries were also exported to
customers such as electric utilities and
paper mills. Aluminium cable ladders
are at their best in solutions where
lightness and resistance to corrosion are



X yf SYSTEMAL

The SYSTEMAL® cable
ladder system's wide
range offers the optimum
solution for demanding
industrial and business
layout applications.

important qualities. These can be found
in the paper and petrochemical indus-
tries, for instance. In terms of exports,
the most encouraging prospects are
found in large cable ladder deliveriesfor
individual projects where customer
partnerships and the characteristics of
the material are decisive factors.

Exploiting strengths

The prospects for office trunking
systems largely depend on trends in the
construction of business and office

ee

i/

£
i

premisesin Finland and the other Nordic
countries. In many other markets, Nordic
Aluminium’s strength liesin its business
partnerships with local companies. Inthe
cable ladder sector, demand is largely
determined by the level of industrial
investments. The automatic cable ladder
assembly line to be opened in March
2002 will contribute to a boosting of
production and improvement in competi-
tiveness.

DUCTEL

The DUCTEL® office
trunking systems and
power pole products
form stylish and well-
functioning solutions,
including specially
designed outlets and
accessories.

DUCTEL £

The DUCTEL® pole power poles are
at their best when building electrical,
telecommunications and data networks
at open-plan offices.

Nordic Aluminium
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Share of consolidated net sales 24.3%
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Change,
The Components businessareahas  EURmillion 2001 2000 %
Net sales 211 213 -09

three factories, two in Finland and  operating profit ~ -1.0 -1.0 -4.2
Num. of pers. Dec. 31 110 149 -26.2

oneinthe United Sates. The Espoo
factory manufactures aluminium components, mainly for the
electrotechnical and electronics industries, and the factories in Nivala

and Hutchinson, Minnesota, make components for the telecommu-

nications industry.

Ralf Sohlstrém, General Manager of the
Espoo factory (left), and Pauli
Koivuniemi, General Manager of the
Nivala factory.



The main products of the Espoo factory
are heat sinks and customised aluminium
components. The Nivalafactory produces
mostly mechanical bodies for the RF
filtersused by the telecom industry. Both
factories deliver the precision machined
productsto their Finnish and international
customersas OEM ddliveries. Over 90 per
cent of the Components business area’s
production ends up outside Finland.

Potential demand

Nordic Aluminium has invested in
developing the Components business
areainto aflexible entity ableto respond
to the needs of its customers regardless
of whether demand is high or low.
Demand was particularly low in the
telecommuni cations sector in 2001, and
total net sales and operating profit
showed no change in the previous year.
Deliveries within Finland fell in 2000,
but thiswas compensated for by increasing
exports. Exports and international opera-
tions grew by some 38 per cent and
were far stronger than expected.

Components for the
Electrotechnical and
Electronics Industries

A year of proof

The previous financial year’s difficulties
formed a challenging basis for the
production and marketing of components
for the electrotechnical and electronics
industries. The measures taken to
improve efficiency and new business
relations greatly boosted the performance
of the Espoo factory. Market demand was
much as expected at the beginning of the
year and deteriorated a little after the
summer, but improved again. Financial
performance improved gradualy as the
year went on and the factory’s operations
were profitable throughout.

Greater product diversity

Components for the el ectrotechnical and
electronicsindustries achieved a stronger
market standing and new business
relations were established by concentrat-
ing the focus on key products, i.e. top-
effective air- and water-cooled heat sinks,
and by increasing cooperation with the
clientele. The acquisition of the Hyvink&a
heat sink manufacturing operations of

Lajupek Oy brought Nordic Aluminium
more manufacturing capacity, thereby
adding to its flexibility and diversity.

In 2001, the Espoo factory improved
its delivery and production processes,
with “Model Factory 2002" status as its
objective. In order to achieve this, the
entire personnel of the factory contributed
to the development of quality benchmarks
and objectives. Delivery reliability was
considerably improved, coming closeto
exceeding 97 per cent towards the end
of the year.

Positions strengthened

Demand for components for the electro-
technical and electronics industries is
expected to remain unchanged in 2002.
Nordic Aluminium’s wider clientele and
improved, more efficient delivery
processes will add to its competitiveness
and capacity to respond to the rapidly
changing component needs of its
customers. Europe continues to be the
most important market for the Espoo
factory, but products are also supplied to
the United States and China.

Telecommunications
Components

A difficult year

In 2001, the Nivala factory, which
manufactures components for tele-
communications industry, had to launch
a restructuring programme to adjust
its capacity utilisation rate to market
demand. As a result of the sharp fal in
demand during the winter, a part of the
personnel were made redundant. As
about 75 per cent of the factory’s output
went to the Finnish market, exports

High performance heat sinks
manufactured by the Espoo factory.

External sales 1999-2001

EUR million
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The figures for 1999-2001 are presented
according to the current Group structure.

were unabl e to correct the situation. The
position was also exceptionally difficult
in the market area of the Hutchinson
factory in the United States, which
showed considerable excess capacity,
especially towards the end of the year.

Machine capacity not reduced

The Nivala factory’s machine capacity
was upgraded to be ready for use when
demand picks up. In 2001, introduction
of the FMS 3 line provided additional
diversity. Expectations of growth in the
telecommunications sector have not
faded, but current market trends suggest
they will not materialise until later than
was originally thought. No great improve-
ment in demand or net sales is forecast
for theimmediate future, but it isrealistic
to expect a positive performance. The
sales volume of the Hutchinson factory
improved alittle in 2001.

The division of work between the
Nivala and Hutchinson factories has
been made more clear-cut. Having
production facilitiesin both the euro and
the dollar zone is a distinct competitive
advantage which has demonstrated its
importance, especialy in times of low
demand when the price competition for
ordersis usually keen.

Performance improving

In components for telecommunications
industry, the main focus in 2002 will be
on increasing sales and, consequently,
improving productivity. Safeguarding
profitability has been ranked the first
priority, even with alower sales volume.

Annual Report 2001
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PI’OfI I & Share of consolidated net sales 41.9%

where the Group has a complete
production chain reaching from
the foundry to a wide range of

processing options.

Matti Savolainen, General Manager of the Profiles business
area (center), with Anders Astrém, Sales and Marketing
Manager (left) and Satu Vorma, Production Manager.

Nordic Aluminium
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Nordic Aluminium‘s new vertical paint shop isthefirst of its kind in the Nordic region.

The Profiles business area designs and manufactures customised
aluminium profiles and building systems. It also supplies aluminium
profiles asinput material for other Nordic Aluminium business areas.

Production takes place at the Kirkkonummi factory near Helsinki,

Change,
EUR million 2001 2000 %
Sales 493 538 -84
J.internal invoicing 13.1 142 -7.7
Net sales 36.2 39.7 -88
Operating profit 0.2 2.7 -93.2
Num. of pers. Dec. 31 212 235 -9.8

Internal invoicing, which accounts for about
27% of total sales, comprises aluminium profiles
supplied to other Nordic Aluminium business
areasfor further processing. It is based on market

prices.



A Swedish subsidiary, Nordic Aluprofiler
AB, markets Nordic Aluminium's
profilesin its own market area. Overall
management of the production chain is
an important competitive advantage for
both the Profiles business area and the
entire Group. The production process
begins with auminium ingots, and
specia expertise is required to process
these into the final products. Aluminium
can berecycled easily and economicaly,
even 100 per cent. Nordic Aluminium’s
quality and environmental management
systems have been granted 1SO 9001 and
ISO 14001 certificates.

Market slump

In the first quarter, demand for Nordic
Aluminium’s aluminium profileswas as
good as expected, but weakened
gradually as the year progressed. This
decline in demand is mainly due to the
unexpected and sudden plunge of the
telecommunications industry, and was
aso reflected in the Group’s other
business areas in the form of lower
internal profile deliveries. In the autumn,
the production capacity of the Kirkko-
nummi factory was adjusted to the
level of demand. Value-added products
accounted for a higher proportion of the
entire product range, however, and the
processing value rose as aresult.

The year 2001 was the first year of full
production for the new R54° building
system, which comprises front wall, roof,
partition wall, door and window profiles.

Decoral”®

Decoral® is a surface treatment method
which makes it possible to reproduce any
image that can be photographed, such as
wood, mineral, leather or drawing, on all
surfaces that can be powder coated.
Decoral isatrademark registered in Italy
for which Nordic Aluminium has the
exclusive sales and manufacturing rights
in Finland.

Investments completed

Nordic Aluminium Profiles has carried
out a sizeable investment programme to
modernise its production processes and
make them more efficient. Work on the
foundry was finished in the spring as
planned, and the modern vertical paint
shop started operations. Thisis the first
vertical aluminium profile paint shop in
Scandinaviaand it does not use environ-
mentally harmful chromium compouds
at al. The new paint shop will sharpen
Nordic Aluminium’s competitive edge
considerably in the surface treatment of
aluminium profiles. Profiles as tall as
eight metres can be painted there. The
factory is now equipped to increase the
proportion of processed products in its
product range.

New building system a success

The year 2001 was the first year of full
production for the new R54 building
system, which was well received on the
market. The system comprises front
wall, roof, partition wall, door and
window profiles. The Decoral surface
treatment method fulfilled expectations
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The figures for 1999-2001 are presented
according to the current Group structure.

and new orders grew considerably. This
product was particularly popular on
cruise ships. Nordic Aluminium offers
its customers a design service, and this
proved to be a clear advantage in the
competitive aluminium profile market.
Other competitive factors included the
company’s product diversity and wide
range of auminium alloys. Nordic
Aluminium is known on the market
specifically for its technical expertise.

Speedy reaction

Thanks to its efforts to modernise its
production processes and make them
more efficient and flexible, Nordic
Aluminium is now able to respond even
to rapid changes in demand, and has
the prerequisites to keep its operations
profitable even at times of low demand.
The most important customer segments
for aluminium profiles are the mechani-
cal engineering, transport equipment,
construction, shipbuilding and electro-
technical industries. The business trends
prevailing in each of these sectorsdirectly
reflect in the demand for aluminium
profiles. Exports account for 17.5 per cent
of the Profiles business area’s total sales.
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The year in brief

The considerable weakening of the
market situation in 2001 had a negative
effect on the Group’s operations and
profit. In the Electrotechnical Products
business area, Nordic Aluminium
performed well in a difficult market
situation. Net sales reached the 2000
level despite an estimated decline in
overal market demand in the field. The
Components business area, which serves
the electrotechnical and electronics
industries, managed to conclude new
customer contracts and to improve its
profitability, despite the weaker demand.
Telecommunications components had a
difficult year. Demand in the Profiles
business area was reasonably good at
the beginning of the year but fell off
significantly later.

All Nordic Aluminium business
areas had to adjust their operations to
the decline in market demand and cut
their personnel significantly.

Corporate structure

The Nordic Aluminium Group comprises
the parent company Nordic Aluminium
Plc, operating in Kirkkonummi, Espoo
and Nivala, and the subsidiaries Nordic
Aluprofiler AB in Sweden and Nordic
Aluminium, Inc. in the United States.
The Group’s operations are divided into
three business areas: Electrotechnical
Products, Components and Profiles.

Net sales by business area, EUR million

Net sales and profits

The consolidated net sales of the Nordic
Aluminium Group came to EUR 86.45
million in 2001, compared with EUR
90.84 million the year before. The 4.8
per cent decrease in net sales was a
result of weaker market demand in all
business areas. Exports and international
operations rose to 34.6 per cent of net
sales, compared with 31.9 per cent the
year before. The largest export markets
in 2001 were the Nordic countries,
Western Europe and North America.

Net sales per employee came to
EUR 0.18 million, i.e. the same as the
year before.

The company reacted to the
deteriorating market situation by carrying
out restructuring of operations, the costs
of which aso decreased the end-of-year
result. Consolidated operating profit was
EUR 2.89 million, against EUR 6.99
million in 2000.

Business areas

In Electrotechnical Products, Nordic
Aluminium performed well in the
difficult market situation. Net sales
reached the previous year’slevel despite
the estimated decrease in overall
demand in thefield.

In Components the Espoo factory,
which produces components for the
electrotechnica and electronicsindustries,
managed to attract new customers and

2001 2000 Change, %
Electrotechnical Products 29.26 29.91 -2.2
Components 21.07 21.26 -0.9
Profiles 49.33 53.84 -8.4
Internal invoicing -13.21 -14.18
Total 86.45 90.84 -4.8

Operating profit by business area, EUR million

2001 2000 Change, %
Electrotechnical Products 4.42 5.25 -15.8
Components -1.00 - 0.96 -4.2
Profiles 0.18 2.70 -93.3
Corporate -0.71 0.00
Total 2.89 6.99 -58.7



improve its profitability despite the
weakened market demand. The Nivala
factory, which mainly manufactures
telecommunications components, had a
difficult year.

Demand for Profiles was reasonably
good at the beginning of the year but the
situation deteriorated later on.

Order backlog

The order backlog of the Nordic
Aluminium Group stood at EUR 5.47
million (2000: EUR 7.42 million) at the
end of 2001, reflecting the cyclical
nature and short throughput times of
customer shipments. Nordic Aluminium
has continued to improve its ability to
respond to rapid changes in customer
demand by cutting down lead times and
improving itsinventory service level.

Research and development

In 2001, Nordic Aluminium spent atotal
of EUR 1.77 million on research and
development (2000: EUR 1.73 million),
corresponding to 2.0 per cent (1.9%) of
net sales. Research and development
focused on new product generations
designed jointly with customers.

Investments

Gross capital expenditure was EUR 7.80
million in 2001 (2000: EUR 8.81
million), mainly comprising machinery
and equipment. The Electrotechnical
Products business area invested in
increasing the level of automation in

manufacturing processes and Compo-
nents in increasing capacity, while in
Profiles, a multi-year major investment
programme was concluded with the
completion of a new paint shop. The
new paint shop isthe first of itskind in
the Nordic countries and will signifi-
cantly strengthen the competitive
advantages of the Profiles business area.

Profitability

In 2001, Nordic Aluminium Group’s
return on capital invested (ROI) was 8.5
per cent (2000: 21.3%) while return on
equity (ROE) stood at 8.5 per cent
(2000: 24.7%). Earnings per share were
EUR 0.38 (EUR 0.98). Equity per share
came to EUR 4.45 (EUR 4.40).

Balance sheet and financing

The consolidated balance sheet total
stood at EUR 51.45 million (2000: EUR
56.73 million) at the end of the fiscal
year. The fall resulted mainly from the
decrease in financial assets and
inventories caused by lower capacity
utilisation, but partly aso from the
decline in non-interest-bearing debt.
Cash flow from operations was EUR
4.76 million (2000: EUR 8.76 million).

At the end of the year, the equity
ratio of the Nordic Aluminium Group
stood at 40.0 per cent (2000: 35.9%),
interest-bearing debt at EUR 16.41
million (EUR 14.68 million) and net
gearing at 76.1 per cent (51.8%). Interna
funding of investments stood at 94 per
cent (106%).

Net sales by
business area
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Annual General Meeting

Nordic Aluminium Plc’'s Annual
General Meeting on March 28, 2001
approved the company’s financial
statements and discharged the Board
and the Managing Director from
liability. The dividend declared for 2000
was EUR 0.34 (EUR 0.29) per share,
totalling EUR 1.6 million.

The Annual General Meeting
elected Pekka Book, Antti Lagerroos,
Pertti Laine and Stig Lival-Lindstrom
members of the Nordic Aluminium Plc
Board. The Board elected Pekka B6ok
Chairman.

The Annual General Meeting
elected Authorised Public Accountants
Tilintarkastajien Oy — Ernst & Young
and Authorised Public Accountant
Kristian Hallback auditors and
Authorised Public Accountant Roger
Rejstrom deputy auditor.

Authorisations

The Board of Directors holds no valid
authorisations to increase share capital,
acquire the company’s own shares or
issue convertible bonds and/or warrant
bonds.

Share capital
The nominal value of the Nordic
Aluminium Plc share is EUR 1.28 and
the total number of shares was
4,616,132 at the end of the 2001 fiscal
year. Theregistered share capital isEUR
5,908,648.96. All shares carry equal
voting and dividend rights. Nordic
Aluminium Plc shares have been listed
on Helsinki Exchanges since 1997.
Nordic Aluminium option rights
have been listed on Helsinki Exchanges
at the request of the company as of
September 17, 2001, when 225,000
warrants were issued. Each warrant gives
entittement to subscribe one Nordic
Aluminium Plc share in stages between
May 1, 1999 and May 30, 2006. At the
end of 2001 the subscription price was
EUR 10.05. No shares were subscribed
under these option rightsin 2001.

Turnover of shares

A total of 577,449 Nordic Aluminium
Plc shares were traded on Helsinki
Exchanges in 2001, corresponding to
12.5 per cent (2000: 6.6%) of the
company’stotal capital stock. Theyear’s
highest quotation was EUR 10.00 and
lowest EUR 5.82. The average was EUR
9.29 and the average guotation on the
last trading day of the year EUR 6.78.

Insider issues

Nordic Aluminium observes the
guidelines on insider trading issued by
Helsinki Exchanges.

Management and personnel

The Board of Directors of Nordic
Aluminium Plc elected Vesa Siitari, M.Sc.
Eng, the company’s new Managing
Director asof September 1, 2001, follow-
ing the resignation of Jukka Koskinen at
his own request.

In 2001, the average number of
employees in the Nordic Aluminium
Group was 492, compared with 516 the
previous year. As aresult of the weaker
market, many units in the Group had to
follow-through negotiations required by
theAct on Codetermination in Companies
in order to adjust their capacity to the
market situation. At the end of 2001, the
Group personnel numbered 427, compared
with 489 at the same time in 2000.

Shares and ownership

On February 15, 2001 Nordic Aluminium
reported having been informed that Oy
Lival Ab, which is majority-owned by
Stig Lival-Lindstrom, had increased its
holding in Nordic Aluminium Plc to
more than one third of the company’s
share capital and votes. The combined
holdings of Stig Lival-Lindstrom and
Oy Liva Ab (shares and votes) rose to
35.987 per cent.



On February 16, 2001 Nordic
Aluminium reported having been
informed that Tapiola General Mutual
Insurance Company, Tapiola Mutual
Life Insurance Company and Tapiola
Corporate Life Insurance Company had
sold their entire 5.49 per cent holding
in Nordic Aluminium on Helsinki
Exchanges.

There were no other major changes
in the ownership of Nordic Aluminium
Plc during 2001. Ownership of Nordic
Aluminium Plc shares at the end of 2001.:

Biggest shareholders on December 28, 2001

Number of Share of capital

Sharehol der shares and votes, %
Oy Lival Ab 1,604,500 34.8
Veikko Laine Oy 1,314,095 285
Tapiola Mutual Pension Insurance Company 287,500 6.2
Ilmarinen Mutual Pension Insurance Company 232,300 5.0
Lival-Lindstrém Stig 165,300 3.6
Local Government Pensions Institution 120,000 2.6
HSS/Skandinaviska Enskilda Banken AB (publ.) 87,900 19
Federation of Finnish Metal, Engineering and

Electrotechnical Industries (FIMET) 80,100 17
Laine, Mika 66,300 14
Book, Pekka 52,800 11
Others 605,337 13.2
Total 4,616,132 100.0

At the end of 2001, nominee-registered shares totalled 113,000, corresponding to 2.45
per cent of the company shares and votes. There were 616 shareholders at the end of

the year.

Shareholders by sector on December 28, 2001

Number of Share,

shares %

Companies 3,028,697 65.6
Financial and insurance institutions 216,400 4.7
Associations 682,700 14.8
Non-profit associations 18,620 04
Households 658,815 14.3
Owners outside Finland 10,900 0.2
Total 4,616,132 100.0

Shareholders by size of holdings on December 28, 2001

Share- % Number of %
Number of shares holders shares
1-200 288 46.8 32,044 0.7
201-2,000 281 45.6 177,748 3.9
2,001-20,000 32 5.2 227,345 49
20,001-200,000 11 1.8 740,600 16.0
200,001—2,000,000 4 0.7 3,438,395 74.5
Total 616 100.0 4,616,132 100.0

Nordic Aluminium
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Prospects

The Group’s key financial data
deteriorated during the fiscal year but its
long-range industrial and financia
potentia improved. Investmentsin raising
the level of production automation,
market-driven product development and
new technology, and in improving capac-
ity and delivery processes strengthened
the foundation for operations.

The adjustments and organisational
changes made in all business areas
create the potential for boosting
efficiency and profitability.

The uncertain market situation is
expected to continue in the first half of
2002. Nordic Aluminium expects net
sales this year to remain at the 2001
level and its profit to improve as a
consequence of higher productivity.

The Board’s proposal on the
allocation of profits

According to the consolidated balance
sheet of December 31, 2001, consolidated
profits stand at EUR 12,587,489.01
and distributable earnings a EUR
7,856,421.96.

The parent company recorded a
EUR 1,639,616.56 net profit, and has
EUR 7,171,293.17 in distributable
earnings.

The Board of Directors proposes that
adividend of EUR 0.13 per share, i.e. a
total of EUR 600,097.16, be declared and
that the remaining balance of EUR
6,571,196.01 be retained in profit and
loss account.

Helsinki, February 11, 2002

Pekka Book
Chairman

Antti Lagerroos
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Consolidated Parent Company

EUR million Note 2001 2000 2001 2000
Net sales 4 86.45 90.84 82.02 83.47
Increase (+) or decrease (-) of finished goods
and work in progress -1.27 1.75 -1.37 1.62
Other operating income 0.36 0.60 0.57 0.45
Materials and services

Raw materials and consumables:

Purchases during the financial year 39.09 40.43 38.27 38.72
Increase (-) or decrease (+) in inventories 0.36 -0.81 0.35 -0.57

External services 5 6.36 7.06 5.20 5.78
Personnel expenses

Wages, salaries and emoluments 6 15.83 16.05 15.19 14.27

Social security expenses 6 3.88 4.33 3.76 3.84
Depreciation and reduction in value

Depreciation according to plan 9 5.86 5.22 5.79 4.66
Other operating expenses 11.27 13.92 10.13 12.39
Total operating expenses 82.65 86.19 78.69 79.10
Operating profit 2.89 6.99 2.54 6.44
Financial income and expenses:

Income from other investments held as

non-current assets 0.00 0.00 0.00 0.00

Other interest and financial income 7 0.37 0.19 0.47 0.15

Interest and other financial expenses 7 -0.94 -0.81 -0.86 -0.65
Total financial income and expenses -0.57 -0.63 -0.39 -0.50
Profit before appropriations and taxes 2.15 5.94
Appropriations

Increase (-) or decrease (+)

in depreciation reserve 9 0.18 -2.14
Profit before taxes 2.32 6.37 2.33 3.80
Income taxes 8 -0.73 -1.92 -0.69 -1.06
Change in deferred tax 0.17 0.10 0.00 -0.06
NET PROFIT FOR THE PERIOD 1.76 4.55 1.64 2.68

The figures in the income statement, balance sheet and cash flow statements are presented in million euros with two decimals.
Accordingly, in certain instances, the sum of the numbers in a column may not confirm exactly to the total figure given for that column.

Nordic Aluminium
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Balance Sheset

Consolidated Parent Company
EUR million Note Dec. 31, 2001 Dec. 31, 2000 Dec. 31, 2001 Dec. 31, 2000
ASSETS
Non-current assets
Intangible assets
Intangible rights 10 1.04 1.09 1.04 1.09
Goodwill 10 0.48 0.67 2.66 3.58
Other long-term expenditure 10 0.35 0.23 0.35 0.23
Consolidated goodwill 10 3.08 3.50
Advance payments 10 0.49 0.00 0.49 0.00
5.44 5.49 4.54 491
Tangible assets
Buildings 11 0.38 0.00 0.38 0.00
Machinery and equipment 11 22.03 23.75 20.10 21.66
Other tangible assets 11 0.22 0.24 0.22 0.24
Construction in progress 11 3.40 0.09 3.40 0.09
26.03 24.08 24.10 21.99
Investments
Holdings in Group undertakings 12, 13 0.61 0.61
Other shares and holdings 12 0.02 0.02 0.02 0.02
0.02 0.02 0.63 0.63
Current assets
Inventories
Raw materials and supplies 1.68 2.01 1.43 1.78
Work in progress 291 4.40 2.87 4.37
Finished products 321 2.98 3.10 297
7.80 9.40 7.40 9.12
Receivables
Long-term
Receivables from Group undertakings 1.88 0.93
Other receivables 0.27 0.35 0.27 0.35
Deferred tax assets 18 0.30 0.09
0.57 0.44 214 1.28
Short-term
Trade receivables 9.48 11.70 7.99 10.59
Receivables from Group undertakings 14 0.63 0.56
L oan receivables 0.00 0.01 0.00 0.00
Other receivables 0.24 0.07 0.24 0.07
Deferred expenses and accrued income 15 1.03 1.23 0.93 1.04
Deferred tax assets 18 0.06 0.17
10.82 13.17 9.78 12.25
Cash in hand and at banks 0.77 4.13 0.12 3.63
TOTAL ASSETS 51.45 56.73 48.73 53.81

Nordic Aluminium
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Consolidated

Parent Company

EUR million Note Dec. 31, 2001 Dec. 31, 2000 Dec. 31, 2001 Dec. 31, 2000
SHAREHOLDERS’ EQUITY AND LIABILITIES
Shareholders’ equity
Share capital 16 5.91 5.91 5.91 5.91
Share premium account 16 2.06 2.06 2.06 2.06
Retained earnings 16 10.84 7.84 5.53 4.42
Translation difference 16 -0.01 0.02
Net profit for the year 16 1.76 4.55 1.64 2.68
Total shareholders’ equity 20.56 20.38 15.14 15.07
Appropriations
Depreciation reserve 6.54 6.72
Liabilities
Long-term liabilities
Loans from financial institutions 20 10.49 7.70 9.54 7.26
Other long-term loans 19 0.00 0.20 0.00 0.20
Deferred tax liability 18 2.15 212
12.64 10.02 9.54 7.46
Short-term liabilities
Loans from financial institutions 5.92 6.98 5.61 6.68
Advances received 0.04 0.00 0.04 0.00
Trade payables 5.94 12.28 5.92 11.26
Debts to Group undertakings 21 0.03 0.04
Other short-term liabilities 0.97 1.27 0.65 0.96
Accrued expenses and deferred income 22 5.39 5.80 5.25 5.63
18.25 26.34 17.51 24.57
Total liabilities 30.89 36.36 27.05 32.03
TOTAL SHAREHOLDERS’ EQUITY
AND LIABILITIES 51.45 56.73 48.73 53.81
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Cash Flow Satements

Consolidated Parent Company
EUR million 2001 2000 2001 2000
OPERATIONS
Income financing
Operating profit 2.89 6.99 254 6.44
Depreciation 5.86 5.22 5.79 4.66
Financial income and expenses -0.57 -0.63 -0.39 -0.50
Taxes for the year -0.79 -1.97 -0.69 -1.06
Other adjustments -0.05 -0.26 -0.05 -0.23
7.34 9.35 7.20 9.31
Change in net working capital
Inventories, increase(-)/decrease(+) 1.60 -2.56 1.72 -3.56
Short-term trade receivables, increase(-)/decrease(+) 247 -2.66 2.61 -4.93
Short-term non-interest-bearing liabilities,
increase(+)/decrease(-) -6.66 4.63 -5.62 5.21
-2.58 -0.60 -1.29 -3.28
Cash flow from operations 4.76 8.76 5.91 6.03
INVESTMENTS
Investment in fixed assets -7.80 -8.81 -7.58 -17.75
Fixed assets disposal 0.09 0.65 0.09 8.32
-7.71 -8.16 -7.49 -9.43
Cash flow before financing -2.95 0.60 -1.58 -3.40
FINANCING
Short-term receivables, increase(-)/decrease(+) -0.05 0.15 -0.06 0.15
Short-term liabilities, increase(+)/decrease(-) -1.43 2.90 -1.45 4.41
Long-term loans, increase(+)/decrease(-) 2.66 -3.79 2.09 -0.34
Long-term receivables, increase(-)/decrease(+) 0.00 0.00 -0.94 -0.93
Share capital, increase(+)/decrease(-) 0.00 0.09 0.00 0.09
Share premium account, increase(+)/decrease(-) 0.00 -0.09 0.00 -0.09
Dividend -1.57 -1.32 -1.57 -1.32
-0.40 -2.05 -1.93 1.97
Change in liquid funds according to
statement, increase (+)/decrease (-) -3.35 -1.45 -3.51 -1.43
Adjustment items (translation difference) -0.01 0.02 0.00 0.00
Change in liquid funds according to the
balance sheet, increase (+)/decrease (-) 3.36 -1.44 -3.51 -1.43

Nordic Aluminium

The calculation formulae and the notes to the financial statements are presented on the Nordic Aluminium website at www.nordicaluminium.fi.
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Auditors’ Report

To the shareholders of Nordic Aluminium Plc

We have audited the accounting, the financial statements and the corporate governance
of Nordic Aluminium Plc for the period Jan. 1-Dec. 31, 2001. Thefinancia statements,
which include the report of the Board of Directors, consolidated and parent company
income statements, balance sheets and notes to the financial statements, have been
prepared by the Board of Directors and the Managing Director. Based on our audit we
express an opinion on these financial statements and on corporate governance.

We have conducted the audit in accordance with Finnish Standards on Auditing.
Those standards require that we perform the audit to obtain reasonable assurance about
whether the financial statements are free of material misstatement. An audit includes
examining on atest basis evidence supporting the amounts and disclosures in the
financial statements, assessing the accounting principles used and significant estimates
made by the management as well as evaluating the overall financial statement
presentation. The purpose of our audit of corporate governance is to examine that the
members of the Board of Directors and the Managing Director have legally complied
with the rules of the Finnish Companies’ Act.

In our opinion, the financial statements, which show a profit of EUR
1,639,616.56, have been prepared in accordance with the Accounting Act and other
rules and regulations governing the preparation of financial statements. The financial
statements give a true and fair view, as defined in the Accounting Act, of both the
consolidated and parent company’s result of operations as well as of the financial
position. The financial statements with the consolidated financial statements can be
adopted and the members of the Board of Directors and the Managing Director of the
parent company can be discharged from liability for the period audited by us. The
proposal by the Board of Directors regarding the distribution of retained earningsisin
compliance with the Finnish Companies Act.

Helsinki, February 11, 2002

Tilintarkastajien Oy — Ernst & Young
Authorised Public Accounting Firm

Harri Parssinen Kristian Hallbéack
Authorised Public Accountant Authorised Public Accountant

Nordic Aluminium
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Nordic Aluminium
40 Years on the Cutting Edge of Electrical Engineering

e
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Aluminium production began at the Pikkala factory in 1962. By the middle of the following decade the factory already operated a complete
production chain from foundry to finished products. The Kirkkonummi production has since been continuously devel oped through dedicated

investment programmes.

The Finnish Cable Works wasted no
time when it started designing and
producing auminium products: by 1967,
it had established a well-functioning
engineering office, a machine shop and
a good network of subcontractors. The
company’s first major product was an
aluminium cable ladder that became the
backbone of its machine shop opera-
tions. This product wasfirst displayed at
atradefair in Moscow in 1966. Theinter-
national renown achieved by the product
was further increased by the Grand Prix
award for the best profile product won
in a competition organised by the US
magazine Modern Metalsin 1981.

Lighting tracks were developed to
meet a need identified on the US market
and soon became important export
products. The successful combination of
the aluminium department’s technical
expertise and this market impul se resulted
in the lighting track products that have
been Nordic Aluminium’'s flagship
for several decades. The lighting track
products made a successful “ comeback”
on the US market at the end of the 1990’s
and early 2000’s, both as OEM products
and under Nordic Aluminium’s own
brand name GLOBAL trac®.

Roots in Nokia

Nordic Aluminium is one of the off-
springsin the early 1960's of the Finnish
Cable Works. In order to meet market

Annual Report 2001

needs and to boost competitiveness, the
new cable factory founded in Pikkala
included aluminium profiles among its
product groups. The company was aready
familiar with aluminium technology,
since the metal was used as an electricity
conductor and to sheathe the cables.
The Finnish Cable Works acquired
the Pikkala industrial area in the autumn
of 1956, when the Soviet Union waived
its lease of the Porkkala naval base. The
first part of the factory started operations
in 1959. Manufacturing of auminium
extrusions began in Pikkalain 1962, once
the Finnish Cable Works had acquired its
first 2,000-tonne extrusion press. Raw
materialswerereadily available, thanksto
the Cable Works' long-standing business

Sven Laakso,

long-time head of Nokia
Cable Works and
aluminium department,
with Vesa Siitari,
Managing Director of
Nordic Aluminium. I I

relationswith the Soviet Union. Themain
challenge was to open up a market for
aluminium extrusions and to establish
export gateways for this business sector,
which was new in Finland at the time.
There were few users of aluminium
profilesin Finland and not many designers
were familiar with the properties of
aluminium. Machine shop operations
began in 1963, when the company received
asizeable order for the machined parts of
the Virkkala-Naantali power line pylons.

Towards a comprehensive
production chain

Expansion continued non-stop at the
Pikkala factory. A new 3,500-tonne
extrusion press was located in a hall




The Nivala factory manufactures
telecommunications components
using highly effective and
automated production lines. Nordic
Aluminium acquired the Nivala
facility in 1999 in purchasing the
entire capital stock of the former
Megaty6sto Oy.

completed in 1966, making it possible
to increase and diversify production.
The following year a machine shop
specialising in aluminium products was
moved from Salmisaari to Pikkala. This
initiated extension of production and the
introduction of an anodising plant for
the electrochemical surface treatment
of aluminium products. In 1975 a new
foundry was built for the aluminium
department in a separate building. In
1977 a new 2,200-tonne aluminium
extrusion presswas installed. Thislong-
span development eventually resulted in
acomplete industrial chain covering the
entire process of auminium production,
with expertise ranging from foundry to
finished products. The addition of
advanced el ectrotechnical product devel-
opment know-how and smooth-working
partnerships with customers sharpened
the company’s competitive edge.

The Espoo factory manufactures
aluminium components mainly for
electrotechnical and electronics
industries, with heat sink asits main

product. The Espoo factory was |,

established in spring 2000 when
component operations were transferred
from Kirkkonummi to forma

separate production unit.

Lighting track becomes
market leader

The first successful aluminium product
was the cable ladder, later followed by a
variety of building profiles. The rapid
breakthrough of aluminium profiles is
illustrated by the phrase coined in
September 1969 during preparations for
the opening of the brand new Helsinki-
Vantaa airport: “Everything here that
doesn't fly isaNokia product.” In 1968
the aluminium department displayed its
lighting track innovation at a lighting
trade fair in Gothenburg, Sweden. This
successful launch yielded orders and
business contacts in many countries.
A network of representatives was estab-
lished exceptiondly rapidly inthe 1970’s,
helping the lighting track to win market
leadership in Europe.

A listed company

Between 1981 and 1985, the CableWorks
aluminium department operated under

the new Nokia Metal Product division,
but subsequently returned to the Cable
Works organisation. During the Nokia
restructuring process in the 1980's the
aluminium department functioned as a
successful independent business unit, an
enterprise within an enterprise, and part
of Nokia's electrotechnical operations.
The department wasincorporated in 1990,
and at the end of 1994 it was agreed that
its business operations should be trans-
ferred to new owners comprising agroup
of investors and the company’s executive
management.

Officialy, Nokia Aluminium Ltd
started operating under the new owner-
ship on March 20, 1995. On November 6,
1996 the company changed its name to
Nordic Aluminium Ltd, and later, having
listed on the stock exchange, into Nordic
Aluminium Plc. Public trading in the
company’s shares on Helsinki Exchanges
commenced onApril 22,1997, and thefirst
share price was quoted on April 24, 1997.
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Nordic Aluminium

Nordic Aluminium Key Events

The 1960’s

Extrusion Presses
Keep Busy

1962

The Finnish Cable Works starts to
manufacture aluminium products at
the Pikkala factory.

1963

The Cable Works' Turkish subsidiary
Turkkablo starts to manufacture
auminium profiles.

1966

The Finnish Cable Works and the
Finnish Rubber Works merge with
Nokia Oy, aforest industry company
and a subsidiary of Finnish Rubber
works, to form Oy NokiaAb
(December 31, 1966).

A new industrial hall isbuilt in Pikkala
A second extrusion pressis acquired.

1967

A machine shop for auminium products
is moved from Salmisaari to Pikkala.

1968

The lighting track is successfully
displayed at alighting trade fair in
Gothenburg, Sweden.

1969
An anodising plant starts operations.

The 1970’s

Exports Accelerates

1975
A new foundry starts operations.

1977
Third extrusion press.
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The 1980’s

Preparing for
Independent Operations

1981

Incorporated into the Nokia Metal
Products division.

1985
Return to the Cable Works and later

transfer to Nokia Cables and Machinery.

1987
The paint shop starts operations.

The 1990’s

Change of Ownership,
Incor poration and
Sock Exchange Listing

1990

Aluminium production is incorporated
into a separate company.

1994

The Kirkkonummi factory’s
aluminium production is awarded
an 1SO 9001 quality certificate.

1995

Nokia Aluminium Ltd starts operating
under new ownership.

1996

The company’s name is changed to
Nordic Aluminium Ltd.

1997

Nordic Aluminium Ltd islisted on
the Helsinki Exchanges.

1998

Nordic Aluminium concludes an OEM
agreement with the leading American
lighting fittings manufacturer Lithonia
Lighting, Inc.

1999

Nordic Aluminium acquires the total
capital stock of Megatydsto Oy.

The Nivala, Kempele and Hutchinson
production units become part of
Nordic Aluminium’s organisation.

First lighting track deliveriesto
Lithonia Lighting, Inc., USA.

The 2000’s

| nternationalisation
Begins

2000

Component operations become
independent, and the Espoo factory
is established.

The Kempele factory’s production is
transferred to Nivala

Megaty6std Oy’s operations are
merged with Nordic Aluminium Plc.

Mega CNC Corp. in Hutchinson
changes its name to Nordic
Aluminium, Inc.

The lighting track operations of Kaltek,
Inc. in Atlanta are transferred to Nordic
Aluminium, Inc.

2001

The long-time devel opment
programme at the Kirkkonummi
factory is completed. A new vertical
paint shop is completed.

The Kirkkonummi factory is awarded
an 1S0O 14001 environmental certificate.

The current structure and operations of
Nordic Aluminium Plc are explained
on pages 2-3 of the Annual Report.



Board of Directors and Management

BOARD OF DIRECTORS

Chairman
Pekka Book

(b. 1937)
M.Pol.Sc

President, Telecommunication Business
Group, NKF Holding N.V., Delft,
1996-1998

President, NK Cables Ltd, 1997-1998
President, Nokia Cables Ltd, 1996-1997
General Manager, Nokia Cables Ltd,
Telecommunication Cables, 1991-1997
President, Nokia Data Systems Oy,
1990-1991

Other key positions:

Board Member, Europacable, Bryssel,
1996-1998

Board Member, Eurotelcab, Koln,
1992-1998

Chairman of the Board, Nokia Japan Co
Ltd, 1989-1992

Board Member, Shanghai Nokia Optical
Cables Ltd, 1994-1998

Owns personally 52,800 of Nordic
Aluminium Pic shares.

MANAGEMENT TEAM

Vesa Siitari,
Managing Director

Members
Antti Lagerroos

(b. 1945)
LL.Lic.
President & CEO, Finnlines Plc

Other key positions:

Board Member, Finnlines Pic

Member of Supervisory Board,
Ilmarinen Mutual Pension Insurance
Company

Board Member, Finnish Maritime
Administration

Board Member, Finnish Shipowners
Association

Board Member, WM-data AB (publ.),
Stockholm

Board Member, Fortum Plc

No personal shareholding of Nordic
Aluminium Plc shares.

Pertti Laine

(b. 1941)
B.Sc. (Econ.)
Managing Director, Veikko Laine Ltd

Other key positions:

Board Member, Veikko Laine Ltd
Chairman of the Board, Finnlines Pic
Chairman of the Board, UB Finance Ltd
Chairman of the Board, Lansi-Auto Ltd

Owns personally 20,000 of Nordic
Aluminium Plc shares.

Stig Winstén,
Electrotechnical Products
business area

Ralf Sohlstrém,
Components business area,
Espoo factory

Pauli Koivuniemi,
Components business area,
Nivalafactory

Stig Lival-Lindstrom

(b. 1937)

M.Sc. (Econ.)

Managing Director, Oy Lival Ab

Other key positions:

Chairman of the Board, Oy Livalux Ab
Chairman of the Board, Oy Nibel Ab
Board Member, EurolysAS

Owns personally 165,300 of Nordic
Aluminium Pic shares.

Matti Savolainen,
Profiles business area

Seppo Helin,
Technology

Folke Jansson,
Quality and environment

Torolf Theman,
Economy

Nordic Aluminium
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Nordic Aluminium

Contact Details

HEAD OFFICE

Kirkkonummi
Mailing address:
Nordic Aluminium Plc
PO. Box 117

FIN-02401 Kirkkonummi

Finland
Tel. +358 9 68 251
Fax +358 9 298 2154

Street address:

Nordic Aluminium Plc
PikkalaWorks
Kaapelitie 68
FIN-02490 Pikkala
Finland

e-mail: firstname.familyname@nordical uminium.fi

FACTORIES

Kirkkonummi
Mailing address:
Nordic Aluminium Plc
PO. Box 117

FIN-02401 Kirkkonummi

Finland
Tel. +358 9 68 251
Fax +358 9 298 2154

Street address:

Nordic Aluminium Plc
PikkalaWorks
Kaapelitie 68
FIN-02490 Pikkala
Finland

e-mail: firstname.familyname@nordical uminium.fi

Espoo

Mailing address:
Nordic Aluminium Plc
PO. Box 117

FIN-02401 Kirkkonummi

Finland
Tel. +358 9 68 251
Fax +358 9 298 2156

Street address:
Nordic Aluminium Plc

Juvan teollisuuskatu 25 E

FIN-02920 Espoo
Finland

e-mail: firstname.familyname@nordical uminium.fi

Nivala

Mailing address:
Nordic Aluminium Plc
PO. Box 30
FIN-85501 Nivala
Finland

Tel. +358 9 68 251
Fax +358 8 443 9120

Street address:

Nordic Aluminium Plc
Pajatie 35-37
FIN-85500 Nivala
Finland

e-mail: firstname.familyname@nordical uminium.com

REGIONAL SALES OFFICES

Oulu sales office

Nordic Aluminium Plc
Kirkkokatu 19 A 15
FIN-90100 Oulu
Finland

Tel. +358 8 311 2393
Fax +358 8 311 2970
kari.ansamaa@
nordicaluminium.fi
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Turku sales office

Nordic Aluminium Plc
Mustionkatu 10
FIN-20750 Turku
Finland

Tel. + 358 2 251 5142
Fax +358 2 251 5832
markku.pihkal a@
nordicaluminium.fi

SUBSIDIARIES

Nordic Aluminium, Inc.
Head office, Atlanta

Mailing address: Street address:
Nordic Aluminium, Inc. Nordic Aluminium, Inc.
P.O. Box 88805 2310 Peachford Road

Atlanta, Georgia 30356 Atlanta, Georgia 30338
USA USA

Tel. +1 770 455 5986

Fax +1 770 455 5988

e-mail: firstname.familyname@nordical uminium.com

Factory, Hutchinson

Mailing address: Street address:

Nordic Aluminium, Inc. Nordic Aluminium, Inc.

P.O. Box 338 1158B Highway 7 East
Hutchinson, Minnesota 55350 Hutchinson, Minnesota 55350
USA USA

Tel. +1 320 234 6015

Fax +1 320 234 6016

e-mail: firstname.familyname@nordical uminium.com

Nordic Aluprofiler AB
Box 22060

S-104 22 Stockholm
Sweden

Karlstad sales office

Nordic Aluprofiler AB

Tage Erlandergatan 3, 2tr

S-652 20 Karlstad

Sweden

Tel. +46 54 185 250

Fax +46 54 185 170
louis.hoffman@nordicaluprofiler.se

Vetlanda sales offices

Nordic Aluprofiler AB
Box 248

S-574 23 Vetlanda
Sweden

Tel. +46 383 160 51
Fax +46 383 464 486
mark.sales@telia.com

Nordic Aluprofiler AB
Magasingatan 19

S-574 38 Vetlanda

Sweden

Tel. +46 383 164 47

Fax +46 383 100 34
kennet.g.fasth@nordicaluprofiler.se
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NORDIC (S ALUMINIUM

Nordic Aluminium Plc

P.O. Box 117, FIN-02401 Kirkkonummi, Finland
Tel. +358 9 68 251, fax +358 9 298 2154
www.nordicaluminium.fi




